WELCOME TO THE
INBOUND REVOLUTION

Dan Tyre , HubSpot
April, 2018
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DAN
TYRE

dantyre

Employee #6 at Hubspot
Five Start Ups Since 1983

Mentor, Advisor, Blogger, Speaker
Author, Angel Investor, Sales Coach

TRYING TO DO THE MOST GOOD FOR
THE UNIVERSE
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Irusted professions in North America

Firefighter

Teacher

Doctor

Nurse

Dentist

Accountant
Professional Musician
Lawyer

Software Developer
Barista

Journalist
Investment Banker
Professional Athlete
Services/Customer Service
Stockbroker
Politician

Lobbyist
Salsalesperson

Car Salesman

Mankieéer
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The Inbound Methodology

The best way to turn strangers into customers and promoters of your business.

ATTRACT CONVERT CLOSE DELIGHT ]

Strangers > Visitors > Leads > Customers

[ Marketing Hub ] | Customer Hub I
| Sales Hub l

HubSpot CRM Free
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Always Be Closing Is Dead: How to
Always Be Helping in 2015

Dan Tyre dantyre

One of Hollywood's most famous depictions of the sales world is found in Glengarry Glen Ross.
Alec Baldwin's character, Blake, is the epitome of the high-powered, low-empathy, money-

driven SL’I|EE«.',:-E-I'5:‘}I'I. and gets what he wants ﬂ":t'i_'l,_lg-f'l fear, intimidation, and [:JT'C‘!fEII'I"".'}-"— aced






THE GROWTH PLAYBOOK
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Software w Pricing

“~ All Case Studies

Avella Specialty Pharmacy Increases Online
Conversions 38% with HubSpot and
Leverages Their Content Optimization
System

Avella Specialty Pharmacy is a leading specialty pharmacy that used to rely on
standalone marketing and web applications to create content and communicate
with its customers. With a growing and increasingly diverse customer base, the
company turned to HubSpot to standardize its marketing technologies,
streamline its communications, and enhance its online customer experience for

better retention and sales.

2X 38%

ncrease in web traffic ncrease in or

Resources w Partners About w
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Avella

Specialty Pharmacy

About Avella

Founded in 1996, Avella Specialty Pharmacy
(Avella) has grown to become one of the
nation's leading and most respected
specialty pharmacies. Avella's mission is to
optimize patient health through a relentless
devotion to clinical excellence. The
company offers a variety of programs to
educate and engage patients, while also
helping patients address their unique

medication needs and challenges by



Free Gifts




Pricing

Company New

HubSpot Announces Customer Hub,
Expands Platform to Support the
Entire Customer Experience

by Ellie Botelho

@ Sep 26, 2017 5:00:00 PM
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INBOUND ORGANIZATION

How to Build and Strengthen Your
Company's Future Using Inbound Principles

Inbound Organization shows leaders how to build their
company's future around Inbound principles and
strengthen the structural foundations necessary to deal
with the changes in buyer behavior.

N
G A N l Z A T | 0 Pre-order your copy now. Release date is April 24, 2018.
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INBOUND 2018 ABOUT ATTEND AGENDA WATCH HELP | REGISTER

SEE YOU IN SEPTEMBER

SEPTEMBER 4-7, 2018 | BOSTON, MA

WATCH 2017 RECAP » REGISTER FOR 2018




HubSpot | Follow |

HubSpot's 2017 Diversity Data

The progress we've made, and where we're headed next

By Katie Burke, Chief People Officer at HubSpot
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Dan Tyre
@dantyre
DTyre@hubspot.com
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